o f r a d i o a n n o u n c e r s . P r a c t i t i o n e r s e m e r g e d a s y o u n g , m o b i l e m a l e s f o r whom r a d i o w a s a c a r e e r s t a g e r a t h e r t h a n a c a r e e r i n i t s e l f .
T h i s p a p e r e x a m i n e s t h e d e m o g r a p h i c a n d p r o f e s s i o n a l a t t r i b u t e s o f r a d i o a n n o u n c e r s . P r a c t i t i o n e r s e m e r g e d a s y o u n g , m o b i l e m a l e s f o r whom r a d i o w a s a c a r e e r s t a g e r a t h e r t h a n a c a r e e r i n i t s e l f . T r a d i t i o n a l p r o f e s s i o n a l c o m m u n i c a t o r c o n c e r n s w e r e n o t a s i m p o r t a n t a s a n t i c i p a t e d .

Ce document examine les caract6ristiques dgmographiques et professionnelles des announceurs de radio.
Les travailleurs sont des jeunes h o m e s mobiles pour lesquels la radio reprCaentait seulement une &tape et non une carrikre en elle-m2me.
Les pr6occupations des announceurs de radio traditionnels et professionnels n' ont pas &t& aussi importantes que prCvues. c a t i o n s process remains incomplete. That under-. standing can be enhanced by focusing r e s e a r c h a t t e n t i o n on the communicator.
Of p a r t i c u l a r i n t e r e s t , says Naymen (1 973 1, should be informat i o n about who t h e communicators a r e , what background and t r a i n i n g they have, what b e l i e f s and values they hold about t h e i r own p a r t i c u l a r job and about the occupational community i n general (pp. 196-197 ). The r a d i o announcer i s a c a s e i n p o i n t . Although an important i n g r e d i e n t i n the success of t h e l o c a l medium f o r the p a s t f o r t y years , l i t t l e e f f o r t has been made to p r o f i l e t h e s e communicators.
O r i g i n a l l y , an inexpensive and expedient method of f i l l i n g non-network time, t h e announcer became i n c r e a s i n g l y popular i n the 1930's as p r o l i f e r a t i n g independent s t a t i o n s concentrated on recorded music and audience i n t e r e s t slowly s h i f t e d from the record to t h e introducer (Barnouw, 1968, 216-219) . I t was t e l e v i s i o n , however, t h a t f i n a l l y secured t h e announcer1 s p l a c e .
By t h e m i d -f i f t i e s , with no
network r a d i o programming and forced to r e l y on a comparatively m a l l pool of recorded music, l o c a l r a d i o s t a t i o n s found t h e announcer t o be a highly e f f e c t i v e and economical means of d i f f e re n t i a t i o n .
Today, t h i s communicator I s r o l e transcends the i n t r o d u c t i o n of m a t e r i a l s prepared by o t h e r s . She o r he can be an a d u l t companion (Mendelsohn, 1964 1, helping to a l l y the t e n s i o n s and stresses of t h e day with a well-planned adl i b , a generous flow of news and information, and empathy f o r t h e l i s t e n e r ' s m i l i e u (Altheide and Snow, 1979, 23-34 1. The r o u t i n e up-dating of time, temperature and t r a f f i c c o n d i t i o n s , f o r example, helps t h e l i s t e n e r organize and pace t h e day (Altheide and Snow, 1 979 1 . From t h e hus tle-and-bustle of e a r l y morning, through t h e more moderately paced mid-day and home again i n the l a t e afternoon, r a d i o h e l p s t h e l i s t e n e r set, maintain o r change t h e rhythm of the day.
In t h e evening and o v e r n i g h t p e r i o d s , telephone t a l k shows p r o f f e r s u r r o g a t e i n t e r p e r s o n a l cont a c t f o r t h e a l o n e and t h e l o n e l y (Turow , 1 974 ) and may o p e r a t e , e s p e c i a l l y i n l a r g e r metropolit a n c e n t r e s ( B i e r i g and Dimmick, 1979) as a means of v i c a r i o u s p a r t i c i p a t i o n i n e v e n t s beyond t h e normal purvey of t h e l i s t e n e r (Mendels o h , 1964 1.
In t h i s c a p a c i t y , t h e r a d i o canmunicator may a c t as a n a g e n t of s o c i a l i n t e g r at i o n ( C r i t t e n d e n , 1971 1 h e l p i n g t h e l i s t e n e r s u p p l a n t knowledge-of f o r p a r t i c i p a t i o n -j n t h e d a y s t e v e n t s ( A l t h e i d e and Sncw, 1979, 161 -169; McLaughlin and P o l l a r d , 1981 , c h a p t e r one 1.
A s a r e s u l t , r a d i o can be deployed to bind the l i s t e n e r t o o t h e r s of a similar b e n t (Altheide and Snow, 1979, 24-34; Shaw, 1977 1. Knowledgeo f , moreover, may be a s o c i a l l u b r i c a n t .
"Walking i n t o t h e o f f i c e and being a b l e to say, 'Hey, d i d you h e a r about.. . , may be s o c i a l l y advantageous f o r some people" (Shaw, 1977, 1 6 3 ) . The r a d i o announcer a s s o c i a l communicator, t h e n , has n o t only been economically e f f i c i e n t f o r the l i c e n s e b u t important t o t h e r o u t i n e day-to-day l i f e of t h e community.
Furthermore, t h e f a c t t h a t r a d i o h a s found such a s e r v i c e a b l e niche i n a t e l e v i s i o n s o c i e t y s u g g e s t s t h a t t h e two media f u l f i l l q u i t e d i f f e r e n t f u n c t i o n s f o r t h e same audience (Mendelsohn, 1964 a p r o c e s s t o which t h e announcer i s fundamental.
S t i l l , l i t t l e i s known of t h i s comunica-. t o r .
There i s a s c a r c i t y of e x p o s i t o r y l i t e r at u r e focusing an the announcer c h r o n i c l i n g h i s o r h e r background o r p o s i t i n g t h e i n f l u e n c e of v a r i o u s t h i n g s one may b r i n g to t h e job.
The purpose of t h i s paper i s t o o f f e r such an analysis of t h e r a d i o c o m u n i c a t o r . I n a d d i t i o n t o a b a s i c demographic a n a l y s i s , some i n s i g h t i n t o t h i s communicator' s a t t i t u d i n a l make-up is uff e r e d v i a assessment of p r o f e s s i o n a l -o r i e n t at i o n . A p r o f e s s i o n i s viewed as a h i g h l y d e s i ra b l e i d e a l -t y p of occupational o r g a n i z a t i o n (Larson, 1977; R i t z e r , 1972; H a l l , 1968; Carr- Saunders , 1966 1. Since not a l l occupations can hope t o f u l l y p r o f e s s i o n a l i z e , a n a l y s i s focusing on t h e p r o f e s s i o n a l -o r i e n t a t i o n s of i n d i v i d u a l p r a c t i t i o n e r s r a t h e r than t h e profession , its e l f , are considerably more u s e f u l (Wright, I976 ; 1974a; 1974b;  McLeod and Hawley , I964 1.
Such a n a l y s i s e v a l u a t e i n d i v i d u a l a t t i t u d e s toward professionalism among occupational pract i t i o n e r s (Wright, 1 976, 39 1. These a t t i t u d e s are t h e b a s i s upon which respondents a r e located cm a continuun; a n a l y s i s then concentrates on t h e d i f f e r e n c e s between various l e v e l s of s e l fperceived p r o f e s s i o n a l i a n (McLeod and Hawley, 1 964 ; Wright, 1 974a ) .
Does prof e s s i o n a l -o r i e n t a t i o n make a d i f -
The consensus of t h e l i t e r a t u r e i s t h a t it does. McLeod and Hawley, i n t h e i r semin a l study of professionalism among communic a t o r s , concluded t h a t it was indeed valuable t o consider p r o f e s s i o n a l + r i e n t a t i o n because, "those having such an outlook tend to e x h i b i t d i s t i n c t i v e p a t t e r n s of c o g n i t i v e judgement" and d i f f e r i n g s p e c i f i c a t t i t u d e s ( 1964, 5 38 1.
Subsequent s t u d i e s have b u t t r e s s e d t h i s finding.
Ward (1 966 1 found t h a t more profess i o n a l a d v e r t i s i n g agency personnel w e r e more concerned with e t h i c a l and e v a l u a t i v e i s s u e s .
Coldwell (1 974 1 , Graf f ( 1971 1 , Lattimore and Naymen (1 974 1, and Idsvoog and Hoyt ( 1 977 1 a l l found t h a t p r o f e s s i o n a l s tended t o perform s i gn i f i c a n t l y better.
Linehan ( 1 970 1 found t h a t p r o f e s s i o n a l newspeople w e r e more favourable disposed toward increased occupational s p e c i a li z a t i o n and s h i e l d laws, f o r i n s t a n c e , and demanded g r e a t e r say in determining content.
Wright (1 976 ; 1974a; 1 974b 1 i d e n t i f i e d considerable d i s c o n t e n t and occupational f r u s t r a t i m , o s t e n s i b l y r e s u l t i n g from inadequate educational o p p o r t u n i t i e s , among more p r o f e s s i o n a l newspeople i n Canada.
Raymen, McKee and Lattimore
(1 977 1 i n a comparative study of p u b l i c r e l at i o n s p r a c t i t i o n e r s and newspeople, found t h a t , although both groups placed a high value on professionalism, public r e l a t i o n s workers were more concerned with i n f l u e n c i n g d e c i s i o n s while newspeople s t r e s s e d t h e performance of a valuable and e s s e n t i a l s e r v i c e . These s t u d i e s have tended t o c h s r a c t e r i z e the p r o f e s s i o n a l conununicator as younger and b e t t e r educated than o t h e r communicators.
Prof e s s i o n a l s have a l s o tended to be more prevalent i n smaller media markets and, t h e r e f o r e , genera l l y less experienced and less w e l l paid. This w i l l provide an addit i o n a l dimension upon which to canpare these communicators and f u r t h e r evidence f o r t h e ongoing evaluation of the g e n e r a l i z a b i l i t y of t h e technique. As suggested i n t h e l i t e r a t u r e , more professionally-oriented announcers a r e expected t o d i s p l a y c e r t a i n a t t i t u d e s which w i l l d i ff e r e n t i a t e them f r m t h e i r co-workers.
A s w e l l , more p r o f e s s i o n a l respondents a r e expected t o be younger, b e t t e r educated, mom p r e v a l e n t i n smaller r a d i o markets, less experienced and subsequently less w e l l paid.
F i n a l l y , more p r o f e s s i o n a l respondents can be expected t o have entered t h e occupation f o r a s o c i a l s e r v i c e r a t h e r than a personal achievement o r i e n t a t i o n .
METHOD
Data f o r t h e study w e r e gathered with a seventy-two i tern s e l f -administered q u e s t i o n n a i r e s e n t t o a s t r a t i f i e d random sample of 230 announcers.
A t o t a l of one hundred and t h i r t yf i v e completed q u e s t i o n n a i r e s w e r e r e t u r n e d ( 58.7% 1.
O f
these one hundred and t h i r t y -one (57%) were usable. The sample, s t r a t i f i e d by region and r a d i o market size, was drawn f r a n a population of 1298 q u a l i f i e d i n d i v i d u a l s publ i s h e d in t h e Matthews ' L i s t ( 1 979). Region was defined along t r a d i t i o n a l l i n e s : B r i t i s h Columbia, The P r a i r i e s , Ontario and The Marit i m e s .
Radio market s i z e was o p e r a t i o n a l i z e d using t h e l i m i t s c u r r e n t l y employed by t h e Broadcast Programmes D i r e c t o r a t e of t h e CRTC: a small r a d i o market has one o r two commercial s t a t i o n s ; a medium market, t h r e e t o f i v e commerc i a l s t a t i o n s ; a l a r g e r a d i o market has more than f i v e commercial s t a t i o n s .
Because of t h e concentration of q u a l i f i e d respondents i n Ontario, B r i t i s h Columbia, The P r a i r i e s and The
Maritimes w e r e oversampled to obtain a more r e p r e s e n t a t i v e c r o s s s e c t i o n .
The q u e s t i o n n a i r e was based on t h e version used by Wright (1 974a).
It s o l i c i t e d , among o t h e r t h i n g s , information on work experience, demographics and p r o f e s s i o n a l o r i e n t a t i o n . The l a t t e r used s i x t e e n of the twenty-four items included i n t h e o r i g i n a l McLeod and Hawley s c a l e .
The former s t r e s s e d such a t t r i b u t e s as a s e r v i c e o r i e n t a t i o n , f u l l use of a b i l i t i e s and t r a i n i n g , having a job which is e s s e n t i a l to t h e community and s o on.
The l a t t e r i t e m s s t r e s s e d job s e c u r i t y , a monetary rewal-d system and peer acceptance among o t h e r t h i n g s .
The underlying assumption i s t h a t the more p r o f e s s i o n a l resprnd e n t s w i l l emphasize t h e former items and deemphasize the l a t t e r . Consequently, these items can be transformed i n t o a Professional-orientat i o n Index ( P I ) by summing across the nine prof e s s i o n a l i t e m s and s u b t r a c t i n g t h e t o t a l of t h e summation of t h e seven Non-professional items (cf. Linehan, 1976 1. Nayrnen (1970) 
suggests a refinement to t h i s b a s i c c a l c u l a t i o n which maximizes t h e variance on t h e p r o f e s s i o n a l items, thereby e l i m i n a t i n g t h e p o s s i b i l i t y of negative PI v a l u e s , where P i s the Prof e s s i o n a l -o r i e n t a t i o n index s c o r e , 2Pi i s t w i c e t h e sum of Professional i t e m r a t i n g s , and NPi i s t h e sum of Non-professional item r a t i n g s .
This method is used to c a l c u l a t e P I v a l u e s . A 
p r e -t e s t among r a d i o c m m u n i c a t o r s i n O n t a r i o confirmed t h e e f f e c t i v e n e s s of t h i s m e t h o d .
A s Table One r J u s t 4.6% of respondents w e r e f emale.
Overall , ages ranged from seventeen t o f i f t y -s e v e n .
Half t h e respond e n t s w e r e under 25 -2 y e a r s of age :
two t h i r d s were between twenty and 3 5 .5 y e a r s o l d . Age d i f f e r e n c e s among h i g h , medium and l o w profess i o n a l s w e r e n o t s i g n i f i c a n t (F(2,127) = .198, ns).
Announcers as an a g g r e g a t e have completed high school b u t n o t graduated f r m a post-secondary i n s t i t u t i o n .
Formal e d u c a t i o n ranged from s i x t o twenty y e a r s .
Half c a n p l e t e d less than t h i r t e e n y e a r s of s c h o o l i n g ; two-thirds tad between eleven end f i f t e e n y e a r s of formal e d u c a t i o n .
An a n a l y s i s of v a r i a n c e supported t h e e x p e c t a t i o n t h a t medium p r o f e s s i o n a l s would be s i g n i f i c a n t l y b e t t e r educated t h a n t h e i r coworkers (F(2,128) = 3.55, p. = -031 1.
More than a t h i r d (36.6%) of respondents r e p o r t e d having a t t e n d e d a u n i v e r s i t y o r community c o l l e g e . Of t h e s e , 60 -4 % had e n r o l l e d i n a r a d i o o r r a d i o r e l a t e d program a t t h e commun i t y c o l l e g e l e v e l .
A t h i r d s a i d they gradu a t e d .
Of t h o s e who l e f t p r i o r t o g r a d u a t i o n , m a j o r i t y d i d so a f t e r t h e f i r s t year.
I n d i v id u a l s i n l i b e r a l arts o r s o c i a l s c i e n c e s a t t h e u n i v e r s i t y l e v e l were more l i k e l y to have graduated.
Asked, "Row much formal e d u c a t i o n do you feel a young person should have when e n t e r i n g b r o a d c a s t i n g o r announcing?", 43.5% of a l l respondents thought a community c o l l e g e diploma was s u f f i c i e n t ; 1 0.7% b e l i e v e d high school gradu a t i o n would do; 8.4% s a i d some form of t r a d e school; 37 -4% were unable to say. Some form of formal b r o a d c a s t i n g t r a i n i n g was b e l i e v e d necess a r y by 63.4% of respondents.
F o r t y -f i v e perc e n t s a i d t r a d e school w a s enough and 32.7% s a i d g r a d u a t i m f r a n a cc~mrunity c o l l e g e progran.
A m a j o r i t y (70 -2%) f e l t t h a t formal b r o a d c a s t i n g t r a i n i n g gave t h e beginner a d e f i n i t e advantage on e n t e r i n g t h e occupation, 73.3% s a i d it would have an impact an performance, 60.3% thought it would be important t o career advancement and 56.7% believed t h a t formal t r a i n i n g would r e s u l t i n a h i g h e r income. Mean income o f respondents w a s t h i r t y perc e n t higher than r e p o r t e d by newspeople in B r i t i s h Columbia t h r e e y e a r s earlier (Wright, 1976) and it w a s s l i g h t l y above the n a t i o n a l average i n 1979.
Actual income ranged from a l o w of $6,000.00 to a high of $78,000.00.
Half t h e respondents r e p o r t e d e a r n i n g less than $13,205.00 p e r year; two-thirds earned less t h a n $28,031.00 a y e a r .
Income d i f f e r e n c e s among high, medium and low p r o f e s s i o n a l s were n o t s i g n i f i c a n t (F(2,116 = 1.626, n s ) .
Income, as expected, w a s p o s i t i v e l y r e l a t e d to market s i z e (r = .2106, p. This income f i g u r e i s t h e t o t a l of s a l a r y and f r e e l a n c i n g f e e s .
F i f t y p e r c e n t of the respondents i n d i c a t e d t h a t t h e y had f r e e l a n c i n g incomes. Of t h e s e , 88.5% engaged in a canbina-
cable-newspaper f r e e l a n c i n g t o e a r n an average income of $ 3,938.00 p e r y e a r . F r e e l a n c i n g inconies ranged from less t h a n two hundred doll a r s p e r y e a r t o $ 48,000.00.
Half uf a l l f r e e l a n c e incomes t o t a l l e d l e s s t h a n $1,680.00 per y e a r ; t w o t h i r d s earned less than $10,836.00 p e r y e a r .
Freelance income w a s p o s i t i v e l y rel a t e d to r a d i o market s i z e (r= .256, p=. 001 , 57
d .f . ) . Respondents i n larger marke& earned s i g n i f i c a n t l y more t h a n t h o s e i n s m a l l e r r a d i o markets (F (2,54)=11.094, p=.001 1.
Considering Years a s an announcer s i m i l a r l y ranged frcm less than one to t h i r t y -s i x y e a r s .
Half s a i d t h e y had been announcers f o r l e s s t h a n t h r e e years and two-thirds f o r less than f o u r y e a r s . Only 6.1 % of a l l respondents r e p o r t e d having worked as announcers f o r more than e i g h t y e a r s . High, medium, and low p r o f e s s i o n a l s d i d n o t d i f f e r s i g n i f i c a n t l y i n y e a r s as an announcer (F (2,128) = 1 . 3 5 9 , n.s.1. A s e x p e c t e d , respond e n t s in larger markets had more announcing experience (r -= .1906, p. = .016 with 21 8 d . f . )
While experience is r e l a t i v e l y e x t e n s i v e , t e n u r e i n any one l o c a t i o n i s n o t .
O v e r a l l , respondents averaged about f o u r y e a r s with t h e i r c u r r e n t employer; h a l f had been w i t h t h e c u r r e n t s t a t i o n f o r two y e a r s o r less, and two-thirds f o r less t h a n 7.1 y e a r s .
High, medium and low p r o f e s s i o n a l s d i d n o t d i f f e r s i g n i f i c a n t l y on t h e number of y e a r s s p e n t w i t h t h e i r c u r r e n t 
E a r l i e r c a r e e r stages a r e d e f i n i t e l y c h a r a c t e r i z e d by job mobil i t y .
During t h e f i r s t few years of an announc e r ' s c a r e e r , s e v e r a l job changes are made. P r i o r t o joining t h e i r c u r r e n t employer, a respondent had t y p i c a l l y made two to four job changes over a two t o t h r e e year period. Again, d i f f e r e n c e s among high, medium and l o w profess i c n a l s w e r e n o t s i g n i f i c a n t (F(2,128) had worked a t an average of 2.25 s t a t i o n s over t h e i r c a r e e r while younger respondents had worked an average 4.25 s t a t i o n s . I n t e r e s t i n g l y , t h e more mobile t h e respondent, i e . , t h e g r e a t e r number of s t a t i o n s worked f o r ) t h e g r e a t e r t h e income (r=.1990, p=.014 with 126 --
d.f Almost f o r t y -t h r e e p e r c e n t of t h e respondents i n d i c a t e d they had worked i n o t h e r a r e a s of r a d i o , o r i n o t h e r media.
Of t h e s e , 71 .9% had worked i n , o r w e r e concurrently f r e e l a n c i n g i n t e l e v i s i o n , 12.3% had newspaper experience and 14% r e p o r t e d a combination of media experience.
High p r o f e s s i o n a l s were marginally more l i k e l y t o have worked i n another medium o r done o t h e r r a d i o jobs p r i o r t o becoming an announcer (modally, they had been copywriters o r t e c h n i c a l operators/producers). F i n a l l y , t h e motivation t o pursue an announcing c a r e e r , t o e n t e r r a d i o i n g e n e r a l , r e s u l t e d from t h e need t o f u l f i l l a long standing d e s i r e r a t h e r than t o perform an important public s e r v i c e , to i n f l u e n c e p e o p l e ' s t h i n k i n g , t o have a job t h a t i s important t o t h e community o r to apply acquired knowledge ( i n music, f o r i n s t a n c e 1.
Professional motives, i n o t h e r words, were n o t an important consideration t o e n t e r i n g r a d i o . Moreover, t h e r e appeared t o be no intent to emulate a significant other (a favorite announcer from the respondent' s youth, for example).
Overall, however, career motivation was not well articulated.
Underlying the Professionalism Index (PI) employed in this study is the assumption that High Professionals will place more emphasis on the Professional Items than will others, and that the opposite will be true for the Nonprofessional Items. Medium professionals are viewed as a transitional stage between High and Low professionals. Table two offers support for the first part of the assumption but not for the second.
High professonals placed significantly more emphasis on all professional items than Low professionals.
With three exceptions, differences on Non-professional Items were not significant. The exceptions were 'having a job that is exciting and varied', 'getting ahead in the organization' and ' support of co-workers in tough situations'.
In each instance, High professionals placed more emphasis on the item than did Low professionals.
While unexpected, the finding is not unique to this study. Naymen, for example , found that
High professionals placed more emphasis on eight of his twelve Non-professional items than did low professionals ( 1 97O,l5-1 36 Wright also reported that high professionals placed more emphasis on all Non-professional Items than did low professionals (1 974b, 1 36 1 . Medium professionals tended to be closer to high professionals than to low professionals.
While also evident in Wright's studies (1 976; 1974a ) the trend is stronger here.
The homogeneity that characterized the demographic profile is also evident among the professional items.
High, medium and law professionals all tend to be achievement oriented, stressing in various degrees , the ' opportuni ty for originality and initiative', 'getting ahead 
HP M P LP AR
Getting ahead in your c a r e e r 6.7 5.6 4.9 5.9
Opportunity t o i n f l u e n c e p u b l i c thinking Job t h a t makes s t a t i o n d i f f e re n t in some way Being with people who a r e cong e n i a l a n d e a s y t o w o r k w i t h 5 . 6 5 . 9 5.2 5.6 S e c u r i t y of t h e job: it is permanent 4.8 5.6 4.6 5.0
Having a job t h a t is e x c i t i n g and v a r i e d Getting ahead i n organization 
more i n t e n s e i n t h e i r support of t h e s e i t e m s than either medium o r low professionals. Homogeneity is somewhat less e v i d e n t among t h e Non-prof e s s i o n a l items . Low p r o f e s s i o n a l s p l a c e primary emphasis on ' s a l a r y : earning enough to l i v e o n ' , ' g e t t i n g ahead i n t h e organi z a t i o n ' and ' s e c u r i t y of t h e job: it i s perman e n t ' .
Medium p r o f e s s i o n a l s agree with low p r o f e s s i o n a l s on s a l a r y and i n d i c a t e d t h e importance of 'having a job t h a t is e x c i t i n g and v a r i e d ' .
High p r o f e s s i o n a l s agree with mediums on t h e importance of an e x c i t i n g job and with lows on g e t t i n g ahead i n the o r g a n i z a t i o n , adding t h a t t h e ' t h e support of cc-workers i n tough s i t u a t i o n s ' is a l s o important t o them.
O v e r a l l , the mom t r a d i t i o n a l p r o f e s s i o n a l communicator concerns such a s t h e 'opportunity to i n f l u e n c e people's t h i n k i n g ' , 'freedan from c o n t i n u a l , c l o s e s u p e r v i s i o n ' and ' r e s p e c t f o r the a b i l i t y and cmpetence of co-workers' a r e n o t a s important a s a n t i c i p a t e d .
DISCUSS ION
The purpose of t h i s study was t o provide an i n i t i a l a n a l y s i s of one category of contemporary canmunicator:
t h e r a d i o announcer. Research focused on demographic and p r o f e s s i o n a l a t t r ib u t e s .
Gata were gathered from a s t r a t i f i e d random sample using a seventy-two i t e m questionn a i r e .
The notion t h a t announcing i s a young man's occupation f i n d s support here: more than ninety-five percent of respondents were male; h a l f w e r e under t w e n t y -f i~.
Announcing emerges a s a career s t a g e r a t h e r than a c a r e e r .
Few announcers had more than e i g h t years of experience; few w e r e over t h i r t yf i v e years of age.
Half t h e respondents had been i n announcing f o r less than three y e a r s , and i n r a d i o f o r less than f o u r y e a r s .
Announcers appear t o e n t e r the occupation i n their e a r l y t w e n t i e s , p o s s i b l y e n t i c e d by i t s glamourous p u b l i c image, and e x i t by their e a r l y thirties. P a r t of t h e problem may be t h e mobili t y requirement f o r career advancement.
An
i n c r e a s e i n pay, f o r i n s t a n c e , and a concomitant extension of r e s p o n s i b i l i t i e s appear to accanpany a change of employer and market.
This may place considerable s t r a i n on i n c i p i e n t family r e l a t i o n s h i p s .
Leaving t h e occupation o r sett l i n g f o r a lower paying, l e s s responsible but r e l a t i v e l y secure p o s i t i o n i n a small market may be t h e a l t e r n a t i v e s .
Announcers a r e a c a n p a r a t i v e l y homogeneous group. They have graduated f r a n high school b u t n o t from a post-secondary i n s t i t u t i o n . High p r o f e s s i o n a l s are s i g n i f i c a n t l y b e t t e r educated than o t h e r respondents. They are, f o r i n s t a n c e , mom l i k e l y to have attended and graduated f r a n a u n i v e r s i t y based l i b e r a l arts o r s o c i a l science p r o g r m .
While t h r e e -f i f t h s af a l l respondents reported having s t a r t e d a community college r a d i o -t e l e v i s i o n course, only a t h i r d of t h e s e s a i d they had graduated.
Typically, nongraduates found employment a f t e r t h e f i r s t year of t h e program. This r a i s e s q u e s t i o n s about t h e adequacy of such programs.
Are they too long? Would t h e needs of t h e s t u d e n t by b e t t e r m e t i n a s h o r t e r , more i n t e n s i v e progran? P o s s i b l y second and t h i r d y e a r s do n o t introduce s u f f ic i e n t new material? S t i l l , n e a r l y two-thirds of respondents f e l t t h a t some form of formal t r a i ning gave t h e beginner a d i s t i n c t advantage.
A c l e a r majority thought it would improve p e r f o rmance .
A s expected, high p r o f e s s i o n a l s placed s i g n i f i c a n t l y mom emphasis on t h e P r o f e s s i o n a l I t e m s than d i d low p r o f e s s i o n a l s , b u t , t h e r e was more general agreement on t h e Non-professional I t e m s than a n t i c i p a t e d .
There
i s , a t b e s t , l i m i t e d support f o r t h e McLeod and Hawley findi n g t h a t a d i s t i n c t i v e judgmental perspective
and a t t i t u d i n a l set d i f f e r e n t i a t e s l e v e l s of professional-orientation among contemporary communicators.
Moreover, i t e m s t h a t garnered t h e most support r e f l e c t e d a Non-professional r a t h e r than a P r o f e s s i o n a l -o r i e n t a t i o n ; personal achievement, f o r example, r a t h e r than s o c i a l s e r v i c e .
Overall, the index does not appear t o be s u f f i c i e n t l y d i s c r i m i n a t i n g when applied t o t h i s group of communicators.
Several f a c t o r s appear t o c o n t r i b u t e t o t h e weakness of t h e index, i n t h i s i n s t a n c e , Announcers, u n l i k e J o u r n a l i s t s o r p u b l i c r e l at i o n s p r a c t i t i o n e r s , a less l i k e l y to have attended a formal, u n i v e r s i t y based program where e t h i c a l i s s u e s and s o c i a l commitment might be s t r e s s e d .
The p r a c t i c e of announcing, moreover, tends t o be a s o l o undertaking while journalism is a group e n t e r p r i s e which may cont r i b u t e t o a broader p e r s p e c t i w .
F i n a l l y , autonomy among announcers i s reduced by t h e myriad of systems and quotas e s t a b l i s h e d by i n d i v i d u a l s t a t i o n s , o f t e n a s a means of meeting r e g u l a t i o n s set o u t by t h e Canadian Radio-telev i s i o n and Telecommunications Commission.
The McLeod and Hawley Index of profess i o n a l -o r i e n t a t i o n cannot, of course, c o n t r o l f o r t h e performance d i f f e r e n c e s among announcers and j o u r n a l i s t s .
Announcers, however, may be more employees than a r e j o u r n a l i s t s (Lujack,
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